· Now
· You/Your
· Thanks
· New
· Easy
· And
· Free
· [Insert name here]
Now, find out why these are the best words to use in an email and how to use them.
Related: How to Craft Irresistible Newsletter Content
1. Now
The word “now” is one of the most effective words to use in email, because it invokes action and urgency. It asks subscribers to do something right away, rather than putting it off until later.
“Now” is a good word to use in your subject line to increase open rates. Or, include it in your call-to-action (CTA) button to increase click-through rates.
However, when using this word in your emails, you want to make sure that subscribers understand what action they need to take. The next step should be clear since you’re asking them to do something immediately. You can achieve this by making your email focused on one specific outcome with one CTA.
Related: Download AWeber’s Email Marketing Statistics Report to learn more about calls to action (CTAs), writing effective emails, and email benchmarks.
Rifle Paper Co. utilizes the word “now” by incorporating it in the CTA button and focusing the email on one outcome: shopping for planners.
[image: email using the word "now" in the CTA]
2. You/your
You can also make your emails more compelling by using the words “you” or “your” instead of speaking in the third person.
“You” and “your” are effective because they give your message a personal feel. This viewpoint can make your subscriber feel like you’re speaking to them exclusively, rather than a group of people. We use second person in our emails, blog posts, and ad copy. (It’s even in this blog post’s title!)
This email from Sky Sports incorporates “you” and “your” to get subscribers excited for their own summer of sport. The email does a really great job of letting subscribers visualize the impact in their own lives.
[image: email example using the word "your"]
3. Thanks
Thanking your subscribers is more important than you think. Not only does it add a human quality to your email, but it also builds brand loyalty. When subscribers know you appreciate them, they are more likely to have positive feelings toward you and your brand.
Then, when they are ready to make a purchase, they may not remember why they like you, but they know you made them feel good at some point in the relationship.
Not sure how to thank subscribers through email?
Here’s an idea: Send an email celebrating the anniversary of when they subscribed to your list. You can take this opportunity to thank them while also reminding them of their long-term loyalty.
And there’s an easy way to do this with email automation! Just add your anniversary email to your follow-up series for 365 days after the first message.
Here’s a great example of how Harry’s said thank you in an anniversary email.
[image: thanking customers in email]
4. New
The word “new” is a great word to give subscribers that extra push to download your content or buy your product. To subscribers, “new” can signify that the content offered in the email is fresh, and they have the opportunity to get it before others.
It may also guarantee that the content was created with the most recent information. For example, if you are offering a download of a new industry report, subscribers want to know that the information found inside is up-to-date.
“New” works especially well for sales emails when you are introducing a recent product that has just been released because it invokes excitement! Who doesn’t love something brand new and shiny?
Check out how A Kids Book About using the word “new” to create excitement about upcoming book releases.
[image: Example of how an email using the word new]
5. Easy
Using the word “easy” in an email emphasizes to subscribers that what you’re asking is not difficult.
Also, if you’re speaking to a beginner audience, it can alleviate worries about not being able to complete the task.
For example, let’s imagine that you are a personal trainer and your audience doesn’t know how to get started with weightlifting. To make them feel more confident, you can assure them that your services or content make it easy to get started and begin seeing results.
Check out this example email from Uber, which informs new customers that using the app is easy:
[image: easy email writing]
6. And
Try this in your next content offer email: phrase the offer in a way that makes subscribers think they’re getting a great deal by using “and.”
Even when you have nothing else to give (or time to create more content), restructure the way you promote it to make it sound like a great deal!
For example, we offer a guide called “What to Write in Your Emails” and when we promote this guide we often call it the “What to Write guide and 45+ email content templates.” The templates are a part of the guide, but by using “and,” we phrase it in a way that adds more value to the guide.
Applying this principle, we sent out an email offering free content when subscribers signed up for an AWeber account. The email bundled two pieces of content using “and” to maximize the value of our offer:
[image: words to use in email]
7. Free
“Free” is one of the most persuasive words in the English language, and for good reason. Because who doesn’t love free stuff?
It can get subscribers to take action, because there is no risk involved.
It can also signal that the subscriber is saving money. For example, online retailers use this effectively when they offer free shipping on purchases.
8. [Insert name here]
Personalization is key in your emails. Not only does it help you connect with subscribers, but it also catches attention in the inbox and in the email itself.
Consumer behavior research shows that when we hear our own name, it signals that important information will be directed at us. After all, it’s the first word we learn to read and write – even dogs and cats recognize their own name being called.
Adding a subscriber’s name to an email can earn more engagement and trust from the subscriber reading the message.
The email below from Simple uses the subscriber’s name in the headline to immediately catch his attention.
[image: personalization in email]
Using words carefully
When in person, you can soften difficult conversations with your tone, face, gestures, and other body language. These subtle shifts are nearly impossible to mimic via email. When words are our only tool, here are some tried-and-true phrasings to help convey common awkward messages.
Asking for a quick reply: By using certain words, you can shift focus from the urgency of the situation to your appreciation. For example, “I would appreciate a reply at your earliest convenience.” Or provide a hard deadline: “To meet our deadline, kindly send me your thoughts by 5 p.m.”
Following up after no response: Most emails are opened the day they arrive. So sending a gentle reminder not long after sending your first email (around 2 to 3 days later) is a good way to gauge whether your recipient simply forgot, or they have no interest in responding quickly. For this email, you can keep it straight to the point, with a clear call to action: I am following up to see what you think about [issue].
For email marketing messages, you can easily send a follow up email to subscribers who didn’t open your first email.  You can even send an email to subscribers who didn’t click on the call to action in your first email.
Common email mistakes and words to use instead
Sometimes politeness can be misinterpreted as passiveness, uncertainty, or a lack of confidence. Skirting around the issue of what you really want can just cause more emails, wasted time, and misunderstandings. It’s best to just simply say what you mean and ask for what you want. Here are some common mistakes and ways to correct them by rephrasing your statements:
Instead of: “Just checking in,” say “Let me know when you have an update.”
Instead of: “Sorry, I thought I mentioned that …,” say “As I said, …”
Instead of: “I was wondering if …,” say “It would be best to …”
Instead of: “What time works best for you?,” say “Can you meet between 3 and 5 p.m. ?” 
Instead of: “Sorry for the late reply,” say “Thank you for your patience.”
Instead of: “Sorry I didn’t see that!,” say “Nice catch! Thank you. It’s updated now.”
Instead of: “I think we should …,” say “Based on my experience, we should …”
Overall tips
If you can’t fit the 8 power words or the email phrases from this post in your emails in a logical way, use the principles behind these words to brainstorm your own! Here are some guidelines to help you apply these principles to your own emails:
· Keep it short. Use short words in your emails because they’re easier for your audience to read quickly.
· Make it easy to understand. Avoid complex words and make it easy for your audience to understand your email.
· Be specific. Using specific language will bring your emails to life and make your content more interesting for your email subscribers, colleagues, and clients — especially when you only have a few seconds to get their attention and make an impact.
Bonus Section: What words should be used to start and end emails
Using the wrong words or tone at the beginning of your email is a great way to lose subscribers’ interest. You’ve probably received an email with an overly formal and impersonal “To Whom It May Concern,” or a too enthusiastic and unprofessional “Hey!!!!!”
And then there’s the awkward email endings. For example, a business ends an email with no signoff, or concludes an email with a mile-long signature, complete with an irrelevant, “inspirational” quote.
If you find yourself overthinking and unsure how to handle either your email intro or conclusion, here are a few tips to help you know how to say “hello” and “goodbye” in any professional email.
How to begin an email
When to say “Hello,” “Hi,” and “Hey”: These are written in order of formality, with “Hello” being most formal. If you’ve never met in person before and are writing for the first time, use “Hello [Name].” Once you’re more familiar, you can move on to “Hi [Name].” “Hey” is reserved for when you’ve established a rapport with the person.
When you’re unsure of their name: Say: “Hello there,” or simply: “Hello.” There’s no need to say: “To Whom It May Concern,” especially if the rest of your email doesn’t match this formal tone. When emailing a group of subscribers, instead of using “Hello,” you could try using an informal and fun greeting, like Ann Handley does in her newsletter TotalAnnarchy.
When you’re addressing a group: Say a variation of: “Hello everyone” or “Hi Team.” Keep it gender neutral and avoid saying phrases like, “Ladies and gentlemen.” If you’re sending an email marketing message to a group of subscribers, you should write as if you’re talking directly to one person. In this scenario, you could use “Hello” or even “Hello friend.”
When they have a title: If you’ve received an email from someone and their signature includes a title, you should always respond with this title. If you’re unsure of their title, it’s always best to do a bit of research ahead of time. Never address someone with a PhD as Mr. or Ms.
How to end an email
When to use which words: Think about the purpose of your email, and the kind of response you’re requesting to help you determine your signoff.
· Best: A friendly signoff that doesn’t suggest familiarity.
· Regards: This word is useful in a professional setting. You can soften it with “Kind regards” or “Warm regards.”.
· Thank you: This is the most appropriate closing if you’re asking the recipient for a task or favor, or genuinely thanking them for something.
· Sincerely – Use this only if your email is used in the place of a traditional letter.
What to include in our signatures: Most of us set up a signature to automatically populate at the bottom of our emails. Keep it simple to make sure it’s an appropriate signature in all situations. Include your full name, your professional title, and preferred contact methods. You can even include your headshot to add personality and a face to your name, like we do in the email below.
When to drop the signature: It’s a best practice to sign off your emails with a closing, even if your email chain has been going on for a while.
In the case of email marketing messages to a group of subscribers, you should include a signature if your email sender name is an individual’s name or an individual is sending the email.
Want more help?
[image: what to write]
If you’re stuck on how to effectively use these words in your emails or you just don’t have time to write your emails, try the What to Write guide. It includes 45+ email content templates, already loaded with the most effective words to use in your messaging.
Can’t wait to get started? Open a free account with AWeber to put what you learned into action!
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HARRY’S

Thanks for three great years.

To celebrate, we thought we'd share with you

some of our favorite customer feedback: the
good, the bad and the "we're not quite sure."
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12 New Books
Are coming soon! w

Our Biggest Release EVER!

After a year that's thrown some big changes and
challenges our way, we decided to double down on our
last release of 2020, and announce that 12 BRAND NEW

kids books will be headed to presses in Spring 2021.

These titles dive into some of our most complex and
fearless topics yet, and are inspired by the many
suggestions and requests we get from

our reader community.

CHECK OUT THE NEWEST BOOKS
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UBER

YOUR FREE
UBER RIDE IS
WAITING

Welcome to Uber! You've got a free ride,
worth up to $15. Riding’s as easy as 1-
23,

& Appstore

1. REQUEST A RIDE 2. MAP YOUR DRIVER 3. JUST HOP OUT
Select your pickup ‘Watch your driver pick No payment hassle after
location on the map. You up in mintes. You arive.

We'll text you a mobile verification link. Please confirm your account.
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Get 4 free templates and our Email
Marketing Master Class with AWeber

Claim my offer now

Ready to get more customers and see more success with email marketing?

Until Friday, June 30, we're giving away 4 exclusive fillin-the-blank email
templates and our Email Marketing Master Class (valued at $145) for FREE
when you try AWeber free for 30-days by clicking on the link in this email
and completing the order form.

With these freebies and AWeber, you'll have everything you need to create
a powerful email marketing strategy.

Here's what you'll get:

Three email copy templates that'l help you get more subscribers
to click and open your emails.

One email copy template to make sure you only have highly
engaged subscribers on your list.

6 email marketing video lessons that'l teach you everything you
need to know to create a wildly effective email strategy!

44 expert articles and tools to dive into more advanced topics

and access tools to level up your email marketing.

« 6 lesson handouts to help you evaluate your current email strategy
and start improving your email marketing.

Award-winning customer support that's available 7 days a week
by phone, live chat or email and will answer your questions quickly
and thoroughly - S0 you can move onto something else.
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Good news today, Smiles
Davis!

I¢'s finally time! Say, “hello!” to Simple Shared accounts. But
wait-you're right in the middle of moving your account from
our current partner bank, The Bancorp Bank, to our new one,
BBVA Compass.

Don't fret, a sparkly, new Simple Shared account-should you
want one-is waiting for you on the other side. Hooray! 5

You can leam more about Simple Shared here.
Thanks for hanging in there.

—~ The Team at Simple

Simple Financa Tachnology Corp.
PO Box 28462

Portland, OR 97228

Unsubscribe.

This amal was sentto hello@SmilesDavis.yeah.

Banking services are provided by Compass Bank and The Bancorp Bank; Members FDIC.
BBVA Compsss is a trads name of Compass Bank. Banking servicss associated with the
Simple Shared account are available only through Compass Bank.

The Simple Visa® Card s issued by Compass Bank pursuant to a licanse from Visa USA.
Inc. and may be usad everywhere Visa debit cards are accepted.
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FREE COURSE & TEMPLATES
ANANNANNANNNANNNNNAN

Learn how to write engaging
emails in less than 10 minutes a
day — even if you’re not a writer.

Get free copy templates and a course to
master email content.
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|sky 'SPORTS|

KICK-START
YOUP SUMMER

There's a never-ending summer of sporting drama coming up, and
because you've got Sky Sports you don’t need to miss a moment!
From the huge British & Irish Lions Tour of New Zealand to England’s
‘epic cricketing showdown with South Africa, there’s a whole load of
unmissable action ahead.

“The best news? You can watch it all at home, or on the go with the Sky

Sports app. Click below to take a closer look at the big sporting
questions dominating the next few months...

Your summer of sport





